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MISSION STATEMENT

Ripple’s mission is to instill environmental

awareness across the globe. Ripple envisions a
world where everyone, young and old, are making

TH E P Ro B L E M smart decisions toward bettering our environment.
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FINANCIAL

AS OF MAY 4, 2023

OVERVIEW

Ripple retail price is $20 per unit, though sales discounts were
offered initially and on bulk orders. As of May 4, 2023, we have
sold 291 units, generating $4,471.37 in net sales ($5,820). Our
gross profit margin is 61.3% and the return on sales is 79.4%. Our
net profit is $3,621.39 or 44.8% per unit.

COST STRUCTURE &
BREAK-EVEN ANALYSIS

Ripple's costs of goods are $7.73 per unit. Additionally, Ripple
has two variable expenses per unit: 10% commission rate
($2.00) and 6.5% sales tax ($1.30). Thus totaling our variable
costs to $11.03. Ripple has spent $621.25 in fixed costs including
advertising, marketing supplies, trade show fees, and our
website expense. Ripple surpassed its breakeven point of 69
units the second day of selling.

CAPITAL

Ripple raised $1,200 in capital stock through our six founders
each investing $200. Our current net profit is $3,621.39 which is
derived from our sales, advertisement sponsorships, raffle
ticket sales, and prize money, giving us an ROI of 301.78%.

LIQUIDATION

Upon liquidation, we will compensate each company member
for their 10% sales commission and distribute all returns to the
shareholders based on a $755.68 per share basis. We will also
donate $1,000 worth of Ripple games to Ohio Citizen Action
as our missions align and they will continue to spread our
positive education. All remaining inventory will be divided
amongst shareholders.

PERFORMANCE

PROFIT & LOSS

BALANCE SHEET

BOOK VALUE OF STOCK
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INNOVATION

' .

2

3

4

5

(o) 25 50 75 100
. =

PRODUCT DEVELOPMENT

© B

1. Brainstorming 2. Market Research 3. Company Agreement 4. Designed Prototype
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57.8% of respondents mentioned children having limited
knowledge of the positive and negative effects on the
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7. Sent to Manufacturers 6. Made Revisions 5. Tested Prototype




MARKETING/

SALES

MARKETING STRATEGY

Social media has been our primary source of
marketing. Ripple strived to create an interactive
feel for our two main social media platforms,
Facebook and Instagram. We decided these were
the best platforms to use due to our market
research. Weekly challenges were posted to boost
the engagement of followers. Participants would
post themselves completing the challenge on their
Instagram stories and tag us, allowing us to reach
new audiences while reposting the completed
challenges on our story. Ripple also allows users to
send in pictures of their wildflower progress for a
chance to be featured on Ripple’s website and social
media.

MARKET RESEARCH &

TARGET AUDIENCE

Ripple also partnered with the Viking Views (our school’s
newspaper) in order to connect with teachers and parents
who have younger kids. Another major partnership is
Laura Vandervaart with ReMax Realty. This partnership
gives us the opportunity to increase our social impact by
tapping into their diverse demographics around the
community. ReMax Realty also highlighted this connection
by showing Ripple on their electronic billboard at a key
intersection in our community.

83.7%

78.1%

78.1% of our 83.7% of our
respondents respondents
are in the are female.
25-40 years
of age.
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MARKETING/

SALES

SALES STRATEGIES

COMPETITIVE ADVANTAGE

Ripple provides a fun, educational playing experience that allows
for a large competitive advantage over other environmental
games through its three components: plantable wildflower seed
paper that allows users to practice taking real action, growing
knowledge through surprising facts, and being environmentally

friendly.

WILDFLOWER SEED PAPER

Ripple not only wants users to gain
environmental awareness, but also
wants users taking real action
towards bettering our environment.
Each deck includes a piece of
wildflower seed paper that users
can easily soak, plant and water.

Planting wildflowers not only
promotes biodiversity but also
attracts bees and  monarch
butterflies that are becoming

endangered and have a crucial
impact on
environment.

the health of our

DID YOU KNOW FACTS

Each Ripple action card includes a
“Did you know” fact that relates to
the action shown. Every fact has a
trusted source tied to it which can
be accessed on the Ripple website.
This feature was added to help
users spark up conversations and
ultimately gain a better
understanding of how important
making a change really is.

ENVIRONMENTALLY FRIENDLY
Ripple not only teaches about
environmentally friendly actions, but
also demonstrates environmentally
friendly practices themselves. Ripple
worked with two Ohio manufacturers to
ensure noO unnecessary gas emissions
would come from if we were to go
overseas. Each card is printed on FSC
(Forest Stewardship Council) Compliant
Paper. FSC ensures that all paper is
from responsibly sourced wood fibers.
Ripple game boxes are also made out
of recycled cardboard, making the
product as a whole environmentally
friendly.
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LEADERSHIP

TEAM ROLES

ORGANIZATION
MOTIVATION & -

IMPROVEMENT
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SALES EVENTS

PRICE ELASTICITY

NEW SKILLS

SPECIAL THANKS
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